


Objec-HPG

Dans ce cours on vo.

> découvrir comment on consomme et quels sont
les fFacteurs qui hous inHluencent dans nos choix

> parler, comprendre en anglais

> apprendre a analyser des indications chif-Frees et
les ﬂraphiquec;

> utiliser les mathématigues : raisonnement et
vocabulaire.




R ecommandations

> Parler en analaie
> Par’riciper' activement
> Recopier les parties indiquées COPY

> Retrouver le cours et I'émission en
Replay sur le site Lumni de France 4

LAMAISON 48
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You usually louy a Pr'oclchr

e [or its convenience o lor its replacement

o for ite prestige o For its price / aood
value

o For its quality o for its emotional value




Pie Chart - why do we buy a Prodchr 2

for its convenience
for its replacement
price good value
for its prestige

for its quality

for its prestige

for its replacement




to analyse a Pie chart <

\/ocaloular'y
for its convenience a Ple 6har+
g e a section
' the data
) PercenJraae
for Hareplacamert a Propor'ﬁon







L et's compare ..

The pink t-shirt is cheap the blue +-shirt. You PrePer the blue one but
it's expensive !

The yellow t-shirt is the most expensive but it makes the blue t-shirt
reasonable. So, you think' £80 is hot bad."
ls it really
a’aood’
baraaiﬂ 2




® More People | Customers
subscribed the sulascrib]ng the combo

diaH'al ofFFer than offer Hhe diﬂH-al
the print ofFFer ofFLfer.




The decoy eflfect

The decoy effect is often used in subscriptions. it encourages you to Iouy more.

In this experiment there were three options : diaiJral version ($59), print version
($125) which was the decoy option and the combo version where customers got
both diaH'al and print versions for ($50). There were 2 cases.

In the First case with 2 options : the print-only and the aliaiJraI version. 8% of
customers bouath the cliﬂi+a| version, and 32% Ioough’r print only version.

In the 2nd case with 3 options : 847 ofF customers Pur'chased the combo version
generating a total revenue of % 2 COO. The customers Pre@erred sulascribina the
combo version because they believed it was a aooal bargain.




How to calculate with a Propor'Jrion?

TOTAL REVENUE
(all options included)

Revenue of the combo
V-ig-llea







Teenager opinions on brands

Terry, ' | believe bronds
create a connection
between the consumer
and the product.

| agree with
Terry.
| totally disagr'ee
with Jane because
sometimes there

. Jane ' Brands are like
are Fake promises.

loyal Friends they never

disaPPoinJr you!"

Par+|y share Kate's
opinion because you
dont have to Iauy a

product because of the
brand.




5harina oPinions

(- 2

e | believe ..
® In my opinior\..

° Accor‘dir\a to ..
\_ WV,

T agree with . (e Parﬂy N\ (o | don't agree
® | share .'s agree with...
opinion ® I'm not sure e | totally dic;aaree

o | alac;olquely about that ® That's nhot true.
agree \_ _J
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Opinion leaders

o 980
On/

r

Opinion (10)

3/ 5

(
+s aoool value For

money even i it is basic.

You should buy s

kK

They are People who 3ive
their opinion. They are
inFluencers or trend setters
because they can be very
inFluential on your consumer
decisions.

Compoaries the inFluencers
promote their Proalchrs
and services.

® They you Iauy 7,

Produc+ :




Gyrammaor Prac-Hce

> A trend setter you Iouy a Pr'odchr.

On implique un effort de Percsuacsion

> An opinion leader you choose a service.

On impliqgue un lien de cause a effet voire une contrainte




How to calculate a satistaction rate?

® & &

Opinion *****

| hoticed that when 5 people said that they loved this
Pr'odchr, 2 of them dont mind and 3 of them regret what
+hey bough’r.




How to calculate a satistaction rate?

Satisfaction ratio

®@ & &

e T % Opinion *****







What is the trend +oday?

Definition
It is the general direction in
which someJrhina = chanalna.

Derived words
To be +r'enc|y / a trend /
a trend setter




Evolution of second hand buyina

2017 [ 2019
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What is the impact oh our ecohomy 2

The current trend to Iauy second hand Pr‘odchrc;
encourages us

to buy and think oliﬂlerenﬂy.

to sper\d and Produce less.

to reduce waste and maintain economic developmenJr
without uc;in% our hatural resources (= sustainable
developmenJr .

to educate customers and make them more aware.







What is adverﬁsing 2

® [t is when you pay For space to PromoJre a Prodchr, a
service or a cause.

e I is based on a strategy to moke us Iouy the Proaluc’r.

a +arae+ an opinion

a slogan Mathematical facts

a Pr'ice




Brand hew Pr'oduc+ For summer

BE COOL and TRENDY
Buy second hand




On récapi’ru\e...

\/ocalou|ar‘y-.
on ad/ an advert / an
advertisement
o device
a sloaan
a brand
a trend
a store/ a shop
to increase/ rise
to decrease / Fal
to advertise
to Promo+e
to Purchase

Grammar -
° derivina words
® causative
structures:

(make someore do

c;omeJrhina/ ﬁeJr someohe 1o
do something/ Per'suade

someone to do something )

® comparaﬁves

o Prefer + verb-ing

e Would rather
.than

Mathematical
terms

a pie char+t

a bar chart
a ar'aph

an axis

a Pr'opor'Jrion
a ratio

a Per'cerﬂ'aﬂe




Pour aller P\us loin

e Reédliser une campaghe de PulaliciJré en incorporan’r
les difFérentes parties revues dans le cours.

® Grammar -

° /\nalyc;in@ grophs and bar charts in English




5+ay Saokfe
ahd

Don't Por‘aeJr
5 The ProJrechive

P,

measures l










Ressources

?_L:lg;l_‘mig £ h++P9:/ # there.c.om/ en/ Pho+o/ 5 41433

Trainers: htps:// Pixalaay.com/ Fr/vectors/ chaussures-de—sPor+—£orma+eurs—3|09 41/
newspaper :
Prin+er :

Pie chart on online consumpﬁon
seconclhandlouying

secondhand Iauying charts -

seconcllauying woman -

Time square h
Calculator https:// www.PublicalomainPic+ur'es.ne+/ Fr/view-
imaﬁe.Php?imaae=82908&Pic+ure=calcula+rice—noir—clipar’r




